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Since 2013 | have played a central role at
Tesco, firstly contracting as acting Head of
Design for Tesco.com before joining full
time in 2015 as Creative Lead for their

UK Marketing Communications team.

In that time | have built and led Tesco’s
in-house creative team that now delivers
a vast range of multichannel work
supporting our numerous seasonal and
always-on campaigns.

The following pages showcase just a few

highlights from my time at the heart of the
UK’s largest retailer.
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COVID-19 RESPONSE

Without doubt the work | am most proud of
during my time at Tesco has been in our
response to the COVID-19 outbreak.

Faced with urgent and unprecedented
demand, in the first three months of the
pandemic our Creative Services team
delivered 50 online updates, 14 customer ser-
vice emails and over 180 elements of Point of
Sale, many of which were utilised by the
pop-up Tesco stores at the emergency

NHS Nightingale Hospitals commissioned to
treat the sick.

As a result, it felt as though the work we
produced truly made a difference and this
was reflected in Tesco’s brand perception,
which has never been better.
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Tesco NHS
Nightingale
is now open.

We're here to serve
MHS Nightingale staff

24 hours a day.

Bl N Mg Than drver,

el B1RNE i Dl

TESCO

S G G -
:'-_:rﬁ:.!' i dafyr

Find i &n Weitern Galewsy, oppoiite the hoaphal,

Tesco COVID-19 updates
Changes te online home delivery and Click+Ceallect

Froeing up slots

For those who are self-lsolating

Helping the most

«= vulnerable get

food deliveries.

Supporting our
customers.

Ent rancea

| 24 hours

M Card Only
=P ayments

For now, this product is
limited to 5 per customer

Thanks for helping us give everyone
access to essential items

——— ——

A big thank you
and a little treat.

Dear colleague

Thanks to your incredible effort aver the last few weaks, wa've
been able 1o help our customars when they need it the most,

This Easter egg is a small gesture to Say a seasonal "thank you'
for everything you've done and continue 10 do.

Because mow mare than aver, avery little helps.

Dawe Lewis
Tesco CEO

Please keep " this

2m apart. gether

Here’s what
we’ve been
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PRIDE

Tesco has had a long association with the
annual Pride parade in London, as an
official sponsor in supporting the
LGBTQ+ community.

Each year, we explore innovative and helpful
ways to celebrate the event and my creative
team play a central part in producing our
multichannel comms to support across press,
in-store and social media.
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Subjctto vty Whistsocks st

Free ponchos
for everyone.

Look out for our float handing out
freebies to help you celebrate.

TESCO

Every bintle holps

99, with Pride =

&' Bursting &

P

#PrideAtTesco

Free fruit
for everyone.

Look out for our float handing out
freebies to help you celebrate.

TESCO

Every bitle holps

Free face paint
for everyone.

Look out for our float handing out
freebies to help you celebrate.

TESCO

Every Little holps

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
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SUSTAINABILITY

As the UK’s largest retailer, Tesco recognises
we have a responsibility to lead by example

in our response to the environmental
challenges that face the country. One key
endeavour has been to cut-down on single-
use plastics both in our packaging and carrier
bags. In 2020, we made a commitment to:

Remove unnecessary packaging
Reduce waste

Recycle materials

Reuse plastics where possible

Our team were tasked with bringing the
campaign to life across numerous
customer-facing touchpoints, both in-store
and online.
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COLLEAGUE NETWORKS

The Colleague Networks within Tesco aim

to support and include every member of the
workforce, regardless of race, creed, age,
ability, gender, gender identification or sexual
orientation. We have launched dedicated
networks for communities throughout the
business, including:

Armed Forces
BAME
Disability
LGBTQ+
Women

Our in-house creative team supports these
communities with the production of press ads
and company-wide publications.
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Collea

Netwo

at TESCO

Colleague
Networks

Newsletter

May 2021

Colleague
Networks

a TESCO

Not already a network member? E

It’s now easier than ever to join our colleague
networks. Just go to Colleague Help and search
“colleague networks”. Or scan this QR code.

You do you.

Message from
Holly Skinner

I hope you have been enjoying
the sunshine with your friends
and family.

As Natasha said in her welcome
note, we are so proud of the
amazing colleagues we have at

Tesco and we celebrate them all.

Thank you to everyone who sent
through nominations for our
International Women of the Year
awards back in March. You can
read some of these later in the
newsletter. All nominees’ IWD
badges are on their way!

1 am so delighted that Tesco has
been listed as one of The Times
Top 50 Employers for Women
and it is a huge honour to drive
and support the business to
make working at Tesco better
for our colleagues.

Chair, Holly Skinner - Director Sponsor.

3
« Exec Sponsor, Natasha Adams - For more information, email women@tesco.com

International Women’s Day 2021

Monday 8 March saw us celebrate International Women's Day and
kick off a week of activities hosted by the Women at Tesco network
to recognise, celebrate and support our female colleagues. Events

throughout the week included:

Chair of the - Squiggly Careers
Women’s Network ~ 15-minute daily
Holly Skinner, podcasts were
together with shared throughout
Executive Sponsor  the week to

and Chief People support colleagues
Officer Natasha with personal

Adams and Director  development.
Sponsor Claire

Lorains, hosted a

virtual celebration

for hundreds of

colleagues who were

nominated by their

colleagues as

Women of the Year.

« Squiggly Careers
Development
Session with Helen
Tupper, co-founder
of award-winning
career development
company Amazing
If. Helen shared
ideas, tools,
practical actions
and frameworks to
take control of your
career direction
and development.

If you have anything you would like to discuss and share, please do contact us at women@tesco.com

Here at Tesco, we have a warm, welcoming

and inclusive LGBTQ+ network. So whoever
you are, however you identify, you have the
opportunity to get on. And you can be

confident that, when you show up to work,

you can do you.

Digability

Message from
Jason Bates

I'm pleased to report another
quarter of strong progress
with our network. We now
total over 1,000 colleagues,
friends and allies. This is

such brilliant news.

I'm particularly proud of the
network’s recent involvement
in the relaunch of ‘Your
Workplace Adjustments’ policy
last month, which you can
read more about in the next
section. This was built with
Disability at Tesco providing
advice, support and guidance,
and using the valuable
feedback colleagues have
given to us as part of our
listening groups.

We know that colleagues’
experiences of adjustment
has been mixed in the past.
As a network, we are

committed to working with
our business to build a service
to be proud of, that delivers
the adjustments you need to
help you do your jobs.

You can watch a short video
about our new approach here.

Colleague
Networks

Chair, Jason Bates - Director SpoRsor, JustinAlexander
+ Exec Sponsor, Adrian Morris « For more information, email disability@tesco.com

A new and improved approach
to workplace adjustments

The number of people living with
adisability is increasing, year on
year. As a business, we haven't
always got it right in supporting
colleagues with the necessary
changes that are right for them,
or providing managers with the
confidence to offer the right
guidance or options for their
team. We've listened to your
feedback and have made some
much-needed changes to our
ways of working.

Disabil
' Em

ity Confident

We've now relaunched Tesco
Health Services, making it easier
and simpler to access the new
workplace adjustment services
that you may need. We're working
with a new independent expert
workplace adjustment provider -
Health Partners - who will help
us hold ourselves to account;
are aligned to our own values
and objectives; and who share
our ambition of a more

inclusive workplace.
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NEIGHBOURHOOD
FOOD COLLECTION

The Neighbourhood Food Collection is part
of Tesco’s ongoing effort to encourage
customers to donate long life food to

charity. Since our first collection in 2012,

we have collected over 84 million meals. This
includes customer donations as well as the
20% top-up from Tesco and food donated to
our permanent food collection points in-store.

My in-house creative team were responsible
for designing and publishing the first online
hub for the Neighbourhood Food Collection in
2013 and subseqguent social media and in-
store marketing materials.
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Help us feed people in need

Neighbourhood
Food Collection

im"‘“_'" TESCO (foresire

‘ ‘ Thank you for filling Carol's car with food for our vulnerable neighbours.

Help us

e feed peopl

S&) nneed

From Thursday 2 July - Saturday 4 July we’ll
be collecting long-life food in all of our stores
to donate to charity.

What’s more, we'll add an extra 30% to your
donations to help feed even more people across
the country.

Every single item of food that you donate makes
a difference, thank you!

Much appreciated.

#EveryCanHelps

Help us
feed people
in need

From Thursday 2" July to Saturday
4t July we'll be collecting long-life
food to donate to charity.

Neighbourhood
Food Collection
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FOOD LOVE STORIES

One of Tesco’s most celebrated campaigns

in recent years has been Food Love

Stories which launched in early 2017 and

has remained always-on ever since. This
award-winning campaign has been focused
on reconnecting with our customers’ personal
relationship with food and celebrating quality.

My responsibility in this campaign was to
work closely with our above-the-line agency
BBH to ensure assets were created fit for
purpose and devise guidelines to ensure that
the campaign landed consistently and
effectively across our digital channels.

Latterly, my team has been tasked with
finding innovative new ways to re-energise
the campaign in-store, where we are
experimenting with new media such as floor
projections and even augmented reality.
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DAVID’S ‘HOT OR NOT’
CHICKEN CURRY

DEREK’S BBQ
"SHROOM BUNS

TESCO

%, . bangersare browing off
a treat.

Dor't forget the chutney
&N your way round!™
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CHRISTMAS

Without doubt, Christmas is by some margin
the most important seasonal campaign for
Tesco and our preparations require an all-year
-round effort.

My responsibility for Christmas, and all our
seasonal campaigns, is twofold:

1. To work with brand teams and agencies
to develop guidelines and assets that are
fit-for-purpose to bring the campaign to life
across throughout our communications

2. To then ensure that my team executes our
comms briefs (across numerous channels,
both on and offline) consistently and
correctly in line with the standards set out
in the guidelines

}

'-—

-\
’

~—

-

<~ DESIGN

Quarantini,

Groceries FAF Clothing Tesea Chubcard Tesen Bank Tesco Mobile Recipes Tesce phate Teszo magacing Delivery Saver

Good afternoon, Nicholas

Good afternocon,
Nicholas

+. ,1,__,
: ‘“Merry
) Chrlstrnas :

There's still "‘3’
room inour i
sleigh
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CENTENARY CAMPAIGN

In 2019, Tesco marked it's centenary with a
campaign that pulsed throughout the year,
celebrating 100 years of great value.

Working with our above-the-line agency BBH,

the campaign was driven by promotional
offers with ‘Prices that take you back’
visualised by introducing British cultural
characters from the last century such as
Mr Blobby, Morph and Rollergirl.

My challenge was to ensure that the
campaign was realised consistently and
impactfully across our owned channels such
as emalil, social and in-store smartscreens.
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Happy birthday
to us!

We're celebrating
100 years of great value

Prices that

take you back.

Hundreds of deals all this month,

‘ﬂ.#TIHQ




TESCO Easy ways

more veg
JAMIE OLIVER
PARTNERSHIP

Over the past two years, Tesco have entered
a partnership with Jamie Oliver who takes the
helm in our Health communications,
encouraging customers to eat more veg and
introduce ‘healthy little swaps’.

TESCO

with &

6hver A

| was tasked with devising a brand toolkit to
ensure that our Jamie Oliver comms were
delivered consistently across our channels,
out of home, in-store and online.

Easy ways s (S B et | B
tO eat . : . - ] : . = _ J E.as':r“ ﬁ?;sv::é eat
more veg s : A

TESCO

S T G G
wick Japmide Oliver
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DIRECT MAIL

One of the fastest-growing areas of activity
that the Tesco Creative Services team
supports is Direct Mail.

Since bringing all Direct Mail creative resource
in-house in 2018, we have produced literally
hundreds of mailers both for Tesco ourselves
and for third party brands, briefed into us
fromm Dunnhumby who are responsible for all
commercial branded comms within Tesco’s
owned estate.

With my team continuously innovating and
making improvements, our Direct Malil
production is a story of continued success
with our mailers consistently driving uplift in
sales and redemption rates.
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Chocolate egg
or bunny"

Money-saving coupons,
just for you.
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TESCO
———— Large landscape promotional module
Digital design lanpuape
DIGITAL DE SIGN LANGUAGE — II;:’HE'::"F:I‘-’: SCApE promotiona modules are masnly used as feature promotions. They're positioned at the top of the page

(DDL)

Faundations

Elerments

One of the most important projects | have
been involved in at Tesco is the creation of

odules

Main headline 32px

our Digital Design Language (the DDL). Promo mordute e e
Elements as succinct as possible

By 2015, Tesco had amassed in excess CEEERED

of 200 websites and 60 apps, each

developed by independent teams working

in silo, resulting in enormous disparity in frade stamp

Templates

visual execution.

You can choose between 4 promotional module templates when creating promations of this size

& [Full bleed imapery

Working closely with UX and Ul specialists % panel
around the business, over the course of 18
months, we devised a robust and fully
functional design framework, setting
standards for common components such as

type, buttons, iconography and colour. o
. : . . Basket Trolley Menu
This was published to an online toolkit for all ST - 4 ™,
our digital properties to follow, ensuring brand : - i Y7 T STAKEAWRYZ D ©
] , [ ] - o l|'.J - ':‘%. “?- L . 5 . . ard \-.-r"
consistency across Tesco’s websites, emails, . "

offisite media and apps. g ey o . Security Settings
]

Guides
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Between 1999-2011 | worked at easyGroup,
for Stelios, the founder of easyJet.

Ultimately as Head of Design for the brand
| played a central role in the development
and launches of his numerous subsequent
‘easy’ ventures such as easylnternetcafé,
easyHotel and easyCruise.

The following pages demonstrate the
enormous range of sectors and media that
we explored as a brand and my contribution
to it as a designer.

My challenge was to make it all look easy...




easyEverything

7 easyEverything

2% =~ the world's largest Internet cafés

Trofolgar Sq - Viclorlo . Kenslngion High 56 . Totienhom €t Rd . Oxford 54

Opan 24 hours g dm
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For Windows just click on the right hand mouse button.
For Macintosh hold the mouse button down.
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easyHotel

easyHotel.com

Dubai + Jebel Ali

OPENING

> _. -
: G o AUGUST
By sl 2010
e bt et AED
e e terdl

i | b é'-u.\__

€asyHotel con
Jebel Ali

Saimple comfart, great walue

l-u--ln-l-wl.E

Simple comfort. Great value.

newt easyHotel.com

NOW TAKING BOOKINGS FOR ZURICH




easyBus

0%

October' 10 to March' 11 airper transfers
on

from £2 BOOK OR
March 2011 SAVE MU y

easyBus ..«

Gatwick * Luton * Stansted (22

Central London
the airport

Luton ;(\ fﬂmm > 4

Gatwick X

easyBus ..«

24 HOUR SERVICES, EVERY 20 MINUTES ]

thwlﬁc
Asrpeet

= ...orange!

Gatwick South & North Terminal

BOOK
SHVE MOR

easyBus...«

24 HOUR SERVICES, EVERY 20 MINUTES g




easyCruise
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. Classical Greece
A 7 nights from £126*

See 3500 years
of history
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easyMusic

easyMusic.com/cafe

easyMusic.com

@ easyInternetcafé

1 CELTINYY CHILD
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" Mariah Carey

Destiny's Child

Thaaal

Franz Fedinand
You Could Hove Had It
Sa Much Better

Don't Believe The Truth

from Stelios &
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ROCK
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easy4dmen

SAMPLING

93mm 25mm 110mm 25mm 105mm - The easydmen
3 Day Trove! Podk.
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on the move
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easyOxfice

FRIOM STELIOS & [55]

Serviced offices in the heart of

Glasgow

D'I"Fces now
available to
rent from only

Bool.? pear week [+VA
NOW!

=0141 206 5300

easyOffice.co.uk

froen Stalics & =]

Flexible office solutions in
Cana
Wha

w South Quay

=020 7536 8669

easyOffice.co.uk
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easyGym

locations+  join resources»  blog  contact«

easyGym.co.uk

a new kind of fitness club
with low prices and r
flexible memberships
RN . — )
R - Gym+Closses membership
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easyGroup

the portal logo

The portal logo is af the heart of oll group
communication aimed at the consumer. Designed
in the shape of o button this logo is the consumer-
facing brand which represents all of the anline

easy businesses.

When using the .com suffix it always appears

in the Futura typeface. This is included on the
website of all easy businesses. It is mandated by
the Brand Llicence. It helps consumers: it shows
this is an authentic legitimate easy business and it

helps them find the website using search engines.

As a brand standard, all easyGroup brand
licenseas are required to include the

legend 'by Stelios & easy.com' on ool
their website homepage. We strongly

recommend this is placed in the header, top right.

The easyGroup Brand Manual
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Contract &
Freelance

After 12 years at the heart of one of Europe’s
best known brands, in 2012 | took the big
leap into self-employment and went solo to
become a Design & Creative Consultant.

Whilst | had greatly enjoyed my time at
easyGroup, | felt the time was right to spread
my wings and try using other colours.

It turned out to be one of the best decisions

| ever made and, over the next 18 months

or so, | had the opportunity to work one a
wide array of projects for clients ranging from
household-name brands to startup ventures.

It was an exciting experience and the
following pages cover just a few highlights.
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LAUNCH EVENT

Brought in by Brainstorm Communications
based in Buckinghamshire in 2012, | was
firstly contracted to design and develop
experiential materials for their UK launch in
Birmingham of their new Boxster 505 range.

A fantastic opportunity to shift gears from
the world of low cost enterprise to work on a
truly premium brand.

2012 onwards
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Hdagen-Dazs

B

UX DESIGN

Still at Brainstorm Communications, |
switched accounts to help develop the

redesign of the Haagen-Dasz global website.

Focusing primarily on user-journeys the
project gave me valuable hands-on UX
experience and allowed me to use
some of the tastiest photography | had
ever worked with!
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OUR STORY == QUR COLLECTION == OUR SHOPS
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% MOMENT AWAITS... ess -

‘The richest, creamiest, most d
late ice cream in its sm
with real Belgian ch

Which melt on your tongue...

b

VENETIAN WAVE
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WHITBREAD

BREWER’S FAYRE

Later in 2012, | was contracted by BBH at
their Milton Keynes Studio to help develop
local marketing creative for clients from their
Whitbread account, such as Brewers Fayre.

COMING
SOON

brewersfayre.co.uk

EENZAN Y

Come and preview
a NEW buffet
experience.
The food’s on us!*

We're training hard to prepare for our grand opening, and we'd like to invite
you to come and tuck into our generous buffet, free of chargel:

You'll be helping us test our restaurant to its limits so we can make sure
everything's perfect by the time we offidally open. We're sure you'll find
something For everyone, and it's all you can eat too. You'll only need to pay
for your drinks.

We're holding an exclusive preview event on

at
[ )
Demand will be high, 5o it's essential that you book your place to attend. Just

email your details to or call . and we'll
confirm your reservation.

We look Fforward to welcoming wou to Buffet Place soonl
Brewers
Fayre |

brewersfayre.co.uk \ S




WHITBREAD

BEEFEATER GRILL

With BBH | was also tasked with helping
develop Point Of Sale materials for Beefeater
Grill, one of the many Whitbread brands.

EAT OUT, COLLECT POINTS
ENJOY THE REWARDS

» .
* 4
- : .
When you book our Celebration Menu before 19th November 2012 r
For every 6 guests, when dining from our Festive Celebration Manu

BODKINGS NOW BENG TAKE
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Hoene Sell My Stuff  How It Works My Account About Us Support T 0literns: £0.00

BRANDING A STARTUP

Get CASH for your stuff! 144
Ziffit.com was launched in 2013 by World Of Enter Barcode e
Books and incentivises customers to trade oo e B Simply enter your =y 'l"ll |”IH
: : barcode into the box
in their unwanted books, games, DVDs and , to seewhatltow i 780007 1 13691
CDs for cash.
| was contracted directly to devise the brand 2RI R Y f (& N S
identity and design the front end for their new = T P
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Making music

Alongside my day job, for over 30 years |
have banged the drums.

In that time | have played in quite a few
bands, performing hundreds of gigs up and
down the country at music venues and
festivals, and have released several
independent albums.

As a designer, | often end up lending my
skills to the groups | play with, creating
logos, websites, album sleeves and
promotional materials.

The following pages are something of a
labour of love...




| am a founding member of Colvex,

a three piece alternative rock band that
plays powerful original material across
a variety of styles.

In 2012 we released our self-titled début
album worldwide via Apple Music, Amazon
and Spotify. This was followed up in 2017
with the release of our Last Man Standing EP
along with an accompanying music video.

Throughout my time with the band | have
been responsible for the design of all our
sleeve artwork and promotional materials for
our live shows at venues and festivals across
the country.

)
=
RICHELAREWORTH WATERWATS TRUST PROUDLY PRESENTS

RICKMANSWORTH
CANAL FESTIVAL 2019

#

s 17 A

]

RICKMANSWORTH AQUADROME, FROGMORE LN
RICKMANSWORTH. HERTFORDSHIRE WD3 1HE
MUSIC FROM 12 HDDN,

< RICKMANSWORTH (MET LINE)

B contxcom BN raceeock cowcoin (g econvex

MUSTEND MIDNIGHTSUN 26thNOV ~ gNLINE n}!gns*

_ LAST MAN ST | COLVEX

i o ? STANDING EP DEBUT ALBUM
i+ I8
= >

*CD sales only made via D-Classified Records store at Amazon.co.uk

amazon.couk
S ]




GO
MAD

Latterly, since 2016 | have played drums for
80s covers band, Six Go Mad with whom |
regularly perform at clubs, pubs and social
functions... it’s tremendous fun.

Again, | designed the band logo and our new
website, going live in Summer 2021.




THE SECRETS

My first serious band The Secrets formed in
the mid 1990s and to say that it became an
obsession would be putting it mildly.

We wrote, recorded and performed
relentlessly at college bars, music venues
and festivals. In the short space of just six
years we self-produced and released three
independent aloums.

| designed our album sleeves and the band
also gave me my first experience in
designing websites.

However, for all the dedication and effort, we
only ever managed to achieve local success
and in 2000 we decided to call it a day. It
was great while it lasted...
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Colvex debut album released!

At last! New album from Simon and Gav's
band hits the stores... click HERE

Gav solo material shortlisted In

contest to score a movie!
Gav makes the shortlist!... click HERE

A MYSPACECOM |mommmmmme

the secrets

e, other times

The Secrets now on MySpace




Behind everything, my one lifelong passion
has been creating art.

Since childhood | have drawn and painted
and by the time | left school, the only place

| wanted to be was at art college, and in 1992
| was lucky enough to be accepted at Central
Saint Martins College of Art & Design.

There | found drawing to be my doorway into
the world of design and from there | moved
onto the University of Hertfordshire to achieve
my degree in Imagemaking & Design.

| still dabble to this day, occasionally
attending courses and evening classes to
keep my hand in and improve my technique.

When all else fails, a pencil and paper work
just fine...
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Address Gavin Richardson
30 Grosvenor Road
Watford
Hertfordshire
WD17 2QT
United Kingdom

Email gavin.richardson@mac.com
Phone +44 (0)7740 039235
Website www.granddesign.me
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